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SUSTAINABILITY
LONG-TERM ORIENTED

An initial environmental strategy was tabled and specific measures implemented at 
Geberit as far back as 1990. Over the years, this strategy was gradually developed 
into a comprehensive Sustainability strategy$  , which is now an integral part of the 
corporate culture. The sustainability strategy bundles together current and future 
projects, initiatives and activities, and contains clear responsibilities with measurable 
objectives, derived measures and quantifiable key figures for effective monitoring. In 
this strategy, aspects relating to employees and society, plus the environment and 
economy are given equal consideration.

FOCUS ON FOUR GLOBAL GOALS

Approved by the United Nations in 2015, the Sustainable Development Goals com­
prise 17 specific targets and indicators which countries are required to implement by 
2030 – with significant support from the business world. Four of these goals are par­
ticularly important to Geberit. The goal calling for “equitable access to clean drinking 
water and basic sanitation” for all people worldwide is key to the company’s efforts, 
as is the goal of “sustainable cities and communities”. With its durable sanitary tech­
nology, an important contribution is also made towards “developing robust infra­
structures” and promoting “sustainable industrialisation”.

Sparing, careful use of water as a valuable resource is one of Geberit’s core areas of 
focus. An analysis of Geberit’s entire value chain in the form of a water footprint 
shows that nearly 100% of water consumption is attributable to the product use 
phase.

WATER FOOTPRINT THROUGHOUT THE VALUE CHAIN IN 2019

PROVISION OF RAW MATERIALS

0.16% of the total amount of water was required in the manufac­
ture of raw materials for products.

 0.16%
(7.3 million m³)

MANUFACTURING

A mere 0.02% of the water was used in the manufacture of prod­
ucts.

 0.02%
(1.0 million m³)

USE

The greatest water consumption by far occurs during the use of 
products manufactured in 2019 during their entire service life 
(cisterns, urinal flushing systems and washbasin taps).

 99.82%
(4,614 million m³)

DISPOSAL

Less than 0.01% of the total amount of water was used for the 
disposal of products.

 < 0.01%
(0.2 million m³)

GREEN BUILDING SUPPORTED BY DIGITALISATION

Green building is becoming ever more important. More and more buildings are being 
constructed in accordance with sustainability standards such as LEED, DGNB, Min­
ergie or BREEAM. As they increase transparency and are intended to provide data re­
lating to sustainability, these standards also influence the planning processes in san­
itary technology. For many years, Geberit has been creating product life cycle as­
sessments and externally inspected environmental product declarations (EPDs) in 
accordance with the European standard EN 15804. EPDs present relevant, compara­
ble and verified information about a product’s environmental performance in a trans­
parent manner. One EPD for the Geberit AquaClean Sela$   shower toilet was newly 
compiled in the reporting year.

http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/Facts_Figures_2019_EN_AquaClean_Sela.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/Facts_Figures_2019_EN_AquaClean_Sela.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/Facts_Figures_2019_EN_AquaClean_Sela.pdf
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In order to meet the increased demand for digitally available data, a medium- to long-
term goal is the creation of a “material passport” for each individual product. This 
contains information on the product materials used and the associated ecological 
footprint.

DESIGNED FOR THE LONG TERM

Thanks to their top-class materials and strict quality requirements, Geberit products 
have a service life spanning several decades. Furthermore, they are usually back­
wards-compatible and can be cleaned, maintained and repaired easily. A significant 
proportion of the product range also has a guaranteed spare parts availability of up 
to 25 years. In production, the goal is to close internal material cycles, and to min­
imise waste and recycle it where appropriate. Additionally, plastics processing plants 
are also working towards constantly increasing the share of bought-in plastic regran­
ulate used (post-consumer waste).

PERMANENT ADDED VALUE

The binding Sustainability strategy$   – which is closely linked to the company’s 
values and core areas of focus as well as the Sustainable Development Goals$   of 
the United Nations – ensures that the objectives are measurable and that a signifi­
cant contribution to the success of the company is thus guaranteed. A total of twelve 
sustainability modules form the basis of this strategy. Among these are occupational 
health and safety, social responsibility, conservation of resources, energy and CO
reduction, eco-design and green procurement.

Since 2007, a sustainability performance report of the Geberit Group has been pre­
pared annually in accordance with the guidelines of the Global Reporting Initiative 
(GRI). This has been carried out according to the new GRI Standards since 2018. The 
information disclosed within the scope of this report has been compiled in accor­
dance with the “Comprehensive” option contained in the GRI Standards. The sustain­
ability reporting has been subjected to and has successfully completed the GRI Ma­
teriality Disclosures Service, see GRI label and formal GRI Content Index$  . All as­
pects of the GRI Standards can be found in the Sustainability Performance Re­
port 

$ 
for 2019. The materiality analysis $  reviewed by an external stakeholder 

panel
$ 

 in 2018 as well as the sustainability strategy have been further developed.

Geberit has been a member of the United Nations (UN) Global Compact since 2008. 
The purpose of this worldwide agreement between companies and the UN is to 
place globalisation on a more social and ecological footing. A Communication on 
Progress

$ 
 regarding measures in the areas of human rights, labour practices, envi­

ronmental protection and anti-corruption is submitted annually. Geberit is also a 
member of the local network of the UN Global Compact. The Code of Conduct 
for Employees

$ 
 and the Code of Conduct for Suppliers$   further incorporate the 

topic of sustainability. Continuously improved compliance processes$   ensure 
compliance with guidelines and directives. In addition, a system for the control and 
management of all risks involved in entrepreneurial activities is in place throughout 
the Group. For more information, see Risk management$  .

ECO-DESIGN AS AN INTEGRAL PART OF EACH DEVELOPMENT PROCESS

The eco-design approach has been consistently applied at Geberit since 2007 as 
part of the Group’s innovation and development process. All environmental aspects 
are examined, from the selection of raw materials right through to disposal. Every 
new product should be better than its predecessor from an ecological perspective.

GREATER IMPORTANCE OF SUSTAINABLE BUSINESS MANAGEMENT FOR THE 
CAPITAL MARKET

The activities in terms of sustainable business management are recognised by the 
capital market. Geberit is strongly represented in the sustainability stock indices and 
sustainability funds segment. For example, the share is a component of the STOXX 
Europe Sustainability Index and the FTSE4Good Index Series. Renowned sustainabil­
ity funds also hold the shares in their portfolios. Geberit wants to continue to play a 
pivotal role in the “Sustainability” and “Water” investment segments.

2

http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/SDG_Reporting_2019_en.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/SDG_Reporting_2019_en.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/SDG_Reporting_2019_en.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/gri_content_index_2019.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/gri_content_index_2019.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/gri_content_index_2019.pdf
http://annualreport.geberit.com/reports/geberit/annual/2019/gb/English/3030/materiality-analysis.html
http://annualreport.geberit.com/reports/geberit/annual/2019/gb/English/3030/materiality-analysis.html
http://annualreport.geberit.com/reports/geberit/annual/2019/gb/English/3030/materiality-analysis.html
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/stakeholder_panel_2018.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/stakeholder_panel_2018.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/stakeholder_panel_2018.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/stakeholder_panel_2018.pdf
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http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/geberit_code_of_conduct_en.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/geberit_code_of_conduct_en.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/geberit_code_of_conduct_en.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/supplier_code_of_conduct.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/supplier_code_of_conduct.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/supplier_code_of_conduct.pdf
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COMPLIANCE
FOCUS ON BUSINESS-RELATED ASPECTS

In terms of Geberit’s specific business activities, there is a particular focus on the 
topic of antitrust legislation, with data protection, corruption, product liability, envi­
ronmental and occupational health and safety as well as employee rights also rele­
vant from a compliance perspective. Audits and training courses are carried out on a 
regular basis as a means of inspecting and implementing the directives within the 
Group, the Code of Conduct for Employees and Code of Conduct for Suppliers, and 
also compliance with applicable laws. Additionally, the eLearning modules on an­
titrust legislation and data protection are practical tools that can be used for the 
straightforward training of employees.

FOCAL POINT DATA PROTECTION

The optimisation of the data protection processes introduced in 2018 also contin­
ued in the reporting year. At the start of the year, a proprietary, individual privacy pol­
icy was introduced in recruiting in the HR department. The eLearning module on data 
protection for employees was extended and is now available in 13 languages. More­
over, the topic of data protection was also incorporated in the management system 
and in reporting on the Code of Conduct. A further 19 Geberit companies were audit­
ed on data protection, including Portugal, Spain, Italy, France and Germany. Further­
more, the Group’s central data protection organisation was also audited.

LEGAL ADVICE AND REPORTING

As part of enquiries from various Geberit markets, the Group’s legal department 
dealt with the permissibility of bonus and discount systems, plus marketing and 
sales campaigns. In this advisory role, the legal department is able to quickly clear up 
any uncertainties and confusion. On the whole, the enquiries demonstrate a marked 
sensibility among the employees in relation to compliance topics, particularly in the 
area of antitrust legislation.
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SOCIAL RESPONSIBILITY
PROJECTS WITH APPRENTICES

Geberit assumes social responsibility and combines this with the core topics of wa­
ter and basic sanitation. Commitments should be linked to Geberit’s know-how and 
the corporate culture. This approach contributes to the mission$   of achieving sus­
tained improvement in the quality of people’s lives.

This mission includes social projects involving Geberit apprentices, which have been 
carried out since 2008 as part of the company’s social responsibility. During their as­
signments in developing and newly industrialised countries, the young apprentices 
not only gain new intercultural, linguistic, professional and social competencies, but 
also often end up as ambassadors for the company and its social commitment fol­
lowing these formative weeks abroad. The social projects make a tangible contribu­
tion to the Sustainable Development Goals of the United Nations, which include giv­
ing all humans access to clean drinking water and basic sanitation by 2030.

Ten apprentices travelled to Cambodia$   in 2019. Working in close cooperation 
with a Swiss non-governmental organisation that is committed to helping the people 
in Cambodia and with the support of Geberit South East Asia, several schools in 
Siem Reap province were renovated and equipped with new sanitary facilities in No­
vember 2019.

GLOBALLY ENGAGED

Geberit continued its partnership with the Swiss development organisation Helvetas 
with a series of initiatives and supported the new Helvetas campaign with a substan­
tial sum of money. In March 2019, a group of 16 Geberit employees from the Nordic 
Countries travelled to Nepal and helped build a drinking water supply at a village 
community in the west of the country. The reporting year also saw a knowledge 
transfer project launched, where two Geberit employees will travel to Nepal in 2020 
in order to pass on basic know-how in sanitary technology as part of a training 
project. The “Change of Perspective” project was also implemented again, as two 
Swiss plumbers travelled to Nepal in November 2019, working there for a week with 
two Nepalese colleagues. A major donation was also made to support Helvetas-run 
water projects around the world.

The Geberit Group’s social commitment is rounded off by a multitude of other initia­
tives at a local level. In Germany, Austria and Switzerland, for example, simple as­
sembly and packaging work is regularly awarded to workshops for people with dis­
abilities. In the reporting year, this work amounted to around CHF 8 million and gave 
almost 500 people meaningful work.

As a basic principle, all social projects and the use of funds are regularly checked by 
Geberit employees in the respective country or in partnership with non-governmen­
tal organisations, including after completion of the projects in question. For an 
overview of donations and financial contributions, see Investments in infrastruc­
ture and services primarily for public benefit

$ 
. All donations are neutral from a party 

political point of view. No donations were made to parties or politicians. As a rule, no 
political statements are made, and no political lobbying is carried out. This is ensured 
globally as part of the annual audit of the Code of Conduct.

http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/geberit_compass.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/geberit_compass.pdf
http://annualreport.geberit.com/geberit/annual/2019/gb/layout/../English/pdf/geberit_compass.pdf
http://annualreport.geberit.com/reports/geberit/annual/2019/gb/English/40/a-look-back-at-an-interesting-year_-_br_the-world-of-geberit-in-2019_.html?anchor=cambodia#cambodia
http://annualreport.geberit.com/reports/geberit/annual/2019/gb/English/40/a-look-back-at-an-interesting-year_-_br_the-world-of-geberit-in-2019_.html?anchor=cambodia#cambodia
http://annualreport.geberit.com/reports/geberit/annual/2019/gb/English/40/a-look-back-at-an-interesting-year_-_br_the-world-of-geberit-in-2019_.html?anchor=cambodia#cambodia
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